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Why do communities need to focus on BR&E?




BR&E 2.0: A Six Staged Methodology
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The Power of Data

Battle Creek, MI: A Comprehensive Map of all Businesses

ArcGIS + BC Vision & Sign In
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http://www.battlecreekmi.gov/582/bc-vision

The Power of Data
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A Business Testimonial (Video Link)



https://www.youtube.com/watch?v=463v3q5cVx8
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Case Study: Rc|0c

Logistics &
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Warehousing, 2

Procurement, 3

Product
Innovation, 3

12 company visits have generated 63

. Manufacturing
actionable events

Operations, 4

»

e At least 30-40 open full-time positions identified Scale-up
Opportunties, 4

e Approximate regional economic impact is $2.1M - Workforce, 30

52.9M" Capital

e Possibly two facility expansions Improvement, 6

Sales & Marketing,
11

‘.

* Assuming S30K annual salary and a 2.4x spillover effect 8
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