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Introduction
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• Is there an alternative?

• Do you understand and are you addressing the key challenges in your community?

• What part of your economy is currently at risk?

• How well are you positioned to support business growth?
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Why do communities need to focus on BR&E?
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BR&E 2.0: A Six Staged Methodology
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Objectives 

& Team

Develop 
Targeting 
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Analyze, 
Evaluate & 

Share

6.

Pre-Call Outreach & Engagement

5.4.3.2.1.
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The Power of Data

Battle Creek, MI: A Comprehensive Map of all Businesses

http://www.battlecreekmi.gov/582/bc-vision
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The Power of Data

A Business Testimonial  (Video Link)

https://www.youtube.com/watch?v=463v3q5cVx8


7

Potential Data Sources
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12 company visits have generated 63 
actionable events

• At least 30-40 open full-time positions identified

• Approximate regional economic impact is $2.1M -
$2.9M*

• Possibly two facility expansions

* Assuming $30K annual salary and a 2.4x spillover effect
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Case Study:
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Questions?

Hrishue Mahalaha
Managing Partner
Innovation Economy Partners

HrishueM@inoecp.com
216-272-7655
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